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Practo

A digital health start-up 
founded in 2008, Practo
bridges the gap between 

patients and health 
providers in a unique 

way. 

Context

Practo individually had a 
lot of footfalls and clicks. 

They were looking at 
innovative ways to 
communicate their 

corporate ties ups with 
companies. 

The Plan

Through various forms of 
communication, Practo
wanted to make their 

corporate communication 
journey seamless. Here’s 
how Obveus came into 

play. 

The opportunity



Target Audience 

Practo wanted to venture 
into corporate plans. 

During Covid, companies 
wanted to make their 

employees feel safe and 
secure to work. 

Being Seen

Creating interesting 
communication was a 
great way to attract the 
right audience. Team 
Obveus planned and 

designed various ways 
to tap into this audience.  

Increase conversion

Practo continued the 
conversation with the 

corporate entities. With a 
20% open rate, an average 
of 12-15% CTOR and a 3% 

CTR, emailers did really 
well as a campaign. 

Phase 1 Phase 2 Phase 2

P R A C T O  x O B V E U S 



Announcement of 

TCS and Practo. 



Creatively talking about all the 
advantages you get with Practo at your 
fingertips. The Practo, Vmart 
membership creative had a CTA 
designed in the emailer to register. 



Finserv tied up with Practo for their 
employees health benefits. We 
designed an emailer that spoke about 
the advantage the employees and their 
families would enjoy. All emailers had a 
CTA to register, activate plan or know 
more about the plan. 





Practo Announced Rahul Dravid as 
their first ambassador with a campaign 
marking its foray into secondary care 
services. This campaign ‘You’re in good 
hands’ spoke about safe surgery 
procedures under Practo. 



We designed the standee that went 
outside most of the revered medical 
stores for people to know about the 
Practo Safe Surgeries to create a buzz 
about the same.



These danglers were created to 
market their campaigns in 
corporate offices, medical stores 
as well as consulting medical 
offices. 



We also created countertops giving 
relevant information about the safety, 
advances technology and the post 
procedures followed by Practo. 



THE RESULT



1000

Today, Practo has a tie 
up with more than 1000 

corporate conglomerates.

10x

Practo saw a 10x rise 
during Covid alone. 

digital increase

During Covid, online 
consultations were at its peak, 

Practo digital revenue increased 
Practo by 50% 

clinic increase

Today, 35% of the doctors 
suggest online appointments 

through Practo. 

More
memberships

Practo saw a 60% increase 
of members during the 
period of 2021-2022

partnerships growth
50% 35%



And thank you too, for giving this a patient read!

Let us know if you’d like to peruse more inspiring case studies from our workbook.
We are also attaching our profile with this presentation.

TEAM OBVEUS hopes we have fanned some possibilities in your mind over how we can collaborate. Have a
splendid day ahead!

The warmest regards,
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